
Story Analysis Form


Make one copy of the following form for each story you plan to analyze.  To determine how many stories to analyze (and which ones to analyze) refer to Appendix B.

Each question has a blank that must be filled out.  Instructions for how to fill out each blank appear in the next section.  We have also created a “quick reference” sheet that can be photocopied for each coder.

________________________ Story ID

__________ Coder

__________ Data Entry

Front Page of Newspaper

__________ Yes = 1; No =2

Section Front

__________ Yes = 1; No =2

________ Section (USE CODE)

________ Quadrant (USE CODE)

“Go and Do” Information

__________ Yes = 1; No =2

Jump

__________ Yes = 1; No =2

Photos & Graphics

_________ # Graphics

_________ # Color Graphics
_________ # Photographs

_________ # Color Photographs

Photo Diversity

_________ # with visible faces

__________# with faces of color only

__________# with white faces only

__________# with white & face of color

_________ Total Area (Measure in square inches)

_________ Photo Area (Measure in square inches)
Origin:

______
1.
Wire/News Service 

______
2.
Staff 

______
3.
Reader 

______
9.
Unknown
Geographic Focus: 

______
1.
Local

______
2.
State/Regional

______
3.
National

______
4.
International

______
9.
None

Treatment: 

______
1.
General News

______
2.
Feature

______
3.
Commentary/Criticism

______
9.
Other

Theme:  _____________ USE CODE

Subtheme: ______________ USE CODE

Sources:

______
# of sources quoted 

______
# of officials/celebrities

______
# of ordinary people

______
# of identifiably male

______
# of identifiably female

______
# of gender unidentifiable

General Reaction:  

(1 = negative…..10 = positive)
How interesting was the story? 



1      2      3      4      5      6      7     8      9      10 



How clear and understandable was the writing?

1      2      3      4      5      6      7     8      9      10 



How emotionally engaging was the story?


1      2      3      4      5      6      7     8      9      10 



Is this a story you would choose to read?


1      2      3      4      5      6      7     8      9      10 


Story Analysis Form Instructions 

Fill out one form per story.  

Below you will find definitions of each question and how to answer them.

Story ID

Newspaper Date (6 digit) – Story # (2 digit)

November 11, 2001 newspaper story 4 would be: 111101-04

If analyzing more than one newspaper title, add another code at the front indicating paper.  For example 2-111101-04

Coder 


Initials of coder

Data entry


Initials of data entry person

Front Page

Mark 1 if the story starts on the front page, 2 if it doesn’t.  If a story starts on the front page and continues inside, it’s still front page.  This does not include promotion of the item on the front page (if a skybox refers to a story inside, it does not count as a front page story).

Section Front

Mark 1 if the story starts on a section front, 2 it if doesn’t.  If a story starts on the section front and continues inside, it’s still a section front.  This does not include promotion of the item on the section front (if a skybox refers to a story that doesn’t appear on the section front, it does not count as a section front story).
Section

Mark the section that the story appears in from the list below using the appropriate number.  A section is a stand-alone entity, not just a themed page.  Be careful not to confuse the story’s content with the section in which it appears. (Note: you can modify this list to reflect your newspaper specifically.)

1. Front Section

2. Local, State & Regional News

3. Sports

4. Business

5. Food 

6. Lifestyle

7. Weekend Entertainment 

8. Family & Parenting

9. Youth-oriented 

10. Education

11. Home, Garden & Real Estate

12. Books
13. Editorial/Opinion

14. Fashion

15. Sunday Magazine (non-syndicated)

16. Science or Health

17. Computers & Technology

18. Travel

19. Classified 

20. Other

	1
	2

	3
	4


Quadrant

Mark the location where the story starts on the page.  If the story extends across two quadrants, mark where the majority of the headline appears.

“Go and Do” Information

Includes:

· Times, dates and places where events will occur.

· Phone numbers to call and make reservations, join in etc. and not just with the author.

· Website URLs of non-newspaper sources of information.

· Recipes.
· Author phone number and e-mail is NOT go and do information.  
Jump

A story is said to have “jumped” when it is continued on another page – usually with a tag such as “see Tree Page 8” at the end.  Jumping applies only to the text of the story itself and doesn’t apply to a promotional bit (like a skybox) that may appear independently of the story.

 Graphics

Graphs, charts and any non-photograph visuals used to help tell the story; note total number of graphics and the number that appear in color.

Photo

Mark the total number of photographs and the number of color photographs.

Photo Diversity

· Mark the number of photographs with visible faces.

· Mark the number of photographs that include only a face of color (which includes black, Asian, Hispanic, Native American etc.)

· Mark the number of photographs that include only a white face.

· Mark the number of photographs that include both white faces and faces of color.

Total Area

Measure the total area of the story in square inches.  Include headlines, photographs, graphics and any other material relating to the story.  If a story jumps, include material before and after jump.

Photo and Graphics Area

Measure and total the area of all photographs and graphics in the story in square inches. Round to the nearest square inch.

Origin/Source of Story

1. Wire/News Service: stories from the AP, Reuters or any other news service.  We also include stories credited to another newspaper (not the home newspaper). 

2. Staff: stories with or without a byline that are identified as coming from the newspaper.  Includes “special to” and correspondents of the newspaper.

3. Reader: use only on either editorial pages where readers write columns or letters to the editor, or in cases where stories are specifically identified as being written by readers.

4. Unknown: use when the source of the story is not stated. 

Geographic Focus

Relative to the paper being published, determine the general focus of the story.  In case of doubt, think through the following questions to clarify:

1. Is a specific locality, state, region, or nation identified in the story?

2. Is the story significantly more interesting to state, region, national or international readers?

3. Does the story seem to be tailored for people from a certain locality, region, state or nation?

By answering these questions, the geographic focus should become clear. Remember that although mention of specific geographic areas is important to note, it can sometimes be misleading.  For example, there may be mention of the United Nations in New York, but that doesn’t mean that it’s a New York story.  Similarly legislation can be passed in Washington, D.C., which deals directly with a local issue.  It’s important to consider what makes the story newsworthy, and, more specifically, why is it in this newspaper?  

Treatment

The way that the story is written, not to be confused with the subject of the story.

1. General News: any story that emphasizes facts of a recent event.  Often uses a straight news or inverted pyramid style of writing.

2. Feature: longer, more reflective tone; often humorous or entertaining.  Can be on a serious subject but tries to tell a story rather than just regurgitate a series of facts.

3. Commentary/Criticism: any story that offers a first-person opinion or is a stated opinion of the newspaper, e.g. editorials, opinion or advice pieces, art, music and entertainment criticism and product advice etc. 

4. 
Other
Themes

Most stories are complex and therefore involve more than one theme.  You need to decide which theme is most prominent.  The questions to ask are: What is this story really about?  What is the main point in the story?  What is the central concept described in the story?  To answer these questions, use the following guidelines: 

1. Look at the actions or developments in the story, rather than the context in which they occur. 

2. Focus on why this story is in the paper at all – usually something has to happen (a news peg) that can give you a clue on how to classify the story.

3. If you cannot decide between two themes (or more) you can resort to paragraph counting (i.e. choose the theme that has more paragraphs in the story).

4. Use headlines or section heads as clues only: a story in the Business section is more than likely to include information relating to business, but it should not necessarily be coded as “business” for theme.

5. Discuss the story with another coder if you’re still uncertain.

Example:  

A story about the theft of the Oscar statues can be seen as a police/crime/courts/legal story or as an entertainment story.  In this case we would select the police/crime theme because that is the main occurrence in the story; the act of theft is what the story is about.  The fact that it happened in the context of entertainment (and that it possibly appeared in a section on entertainment), should not lead you to code the theme as entertainment.

Sources

This is a time-consuming question and should be considered optional.  Count the number of sources directly quoted in the story (references do not count).  Count the number of officials quoted, the number of ordinary people, identifiably male and female.  Gender identification should depend on more than name, also look for pronouns such as he or her etc.  

General Reaction
Also an optional portion.  Can give a general view of what’s in the newspaper and identify stories for later discussion and teaching examples.



Quick Reference Code List
Themes

1. Politics/government/war (select subcategory)

101. Police/crime/courts/legal

102. Business, Economics & Personal Finance

103. War/International Conflict

104. Education

105. Elections

106. City planning, land use

107. Other
2. Police/crime/courts/legal

3. Natural disaster/accident

4. Business, Economics & Personal Finance

5. Sports (select subcategory)

501. Women’s sports 

502. Recreational

503. High School

504. College

505. Professional

507. Other

6. Entertainment (select subcategory)


601. Movies


602. Television


603. Pop Music


604. Fine Arts


605. Books


606. Celebrity News


607. Other


7. Parenting and Relationships

8. Science and Technology

9. Health, fitness & medicine

10. Education

11. Automotive

12. Leisure Travel

13. Environment and Weather

14. Religion/Spirituality

15. Ordinary People
16. Home, Garden and Real Estate
17. Food

18. Community Announcements (including weddings, events etc.)

19. Obituaries

20. Fashion and Beauty

21. Other


Sections

1. Front Section

2. Local, State & Regional News

3. Sports

4. Business

5. Food 

6. Lifestyle

7. Weekend Entertainment 

8. Family & Parenting

9. Youth-oriented 

10. Education

11. Home, Garden & Real Estate

12. Books

13. Editorial/Opinion

14. Fashion

15. Sunday Magazine (non-syndicated)

16. Science or Health

17. Computers & Technology

18. Travel

19. Classified 

	1
	2

	3
	4


20. Other

Quadrants

Structure, Listings and Content Promotion Analysis Worksheets


In addition to studying the story content, it’s helpful to look at the overall organization of the newspaper as well as the listings and content promotion.  Make one copy of the analysis worksheet for each week of newspapers you plan to study.


Below you will find a series of forms & instructions:

· structure analysis (for counting sections and total content)

· listings tabulation sheet and worksheet (for counting and tabulating agate listings)

· content promotion tabulation sheet and worksheet (for counting and tabulating content promotion).


Unlike story analysis, which requires a team of coders, one or two people can complete this analysis in a relatively short amount of time. 

Structure Analysis

	
	Mon
	Tues
	Wed
	Thur
	Fri
	Sat
	Sun

	Total # of pages
	
	
	
	
	
	
	

	Total # of stand-alone sections
	
	
	
	
	
	
	

	# of Stories
	
	
	
	
	
	
	

	# of Full-Color Pages
	
	
	
	
	
	
	

	Inventory of Sections
	
	
	
	
	
	
	

	Front
	□
	□
	□
	□
	□
	□
	□

	Local, State & Regional
	□
	□
	□
	□
	□
	□
	□

	Sports
	□
	□
	□
	□
	□
	□
	□

	Business
	□
	□
	□
	□
	□
	□
	□

	Food
	□
	□
	□
	□
	□
	□
	□

	Lifestyle
	□
	□
	□
	□
	□
	□
	□

	Weekend Entertainment
	□
	□
	□
	□
	□
	□
	□

	Family & Parenting
	□
	□
	□
	□
	□
	□
	□

	Youth-oriented
	□
	□
	□
	□
	□
	□
	□

	Education
	□
	□
	□
	□
	□
	□
	□

	Home, Garden & Real Estate
	□
	□
	□
	□
	□
	□
	□

	Books
	□
	□
	□
	□
	□
	□
	□

	Editorial/Opinion
	□
	□
	□
	□
	□
	□
	□

	Fashion
	□
	□
	□
	□
	□
	□
	□

	Sunday Magazine (non-syndicated)
	□
	□
	□
	□
	□
	□
	□

	Sunday Magazine (syndicated)
	□
	□
	□
	□
	□
	□
	□

	Science or Health
	□
	□
	□
	□
	□
	□
	□

	Computers & Technology
	□
	□
	□
	□
	□
	□
	□

	Travel
	□
	□
	□
	□
	□
	□
	□

	Comics
	□
	□
	□
	□
	□
	□
	□

	Classifieds 
	□
	□
	□
	□
	□
	□
	□

	Other:
	□
	□
	□
	□
	□
	□
	□

	Other:
	□
	□
	□
	□
	□
	□
	□

	Other: 
	□
	□
	□
	□
	□
	□
	□

	Other: 
	□
	□
	□
	□
	□
	□
	□

	Other:
	□
	□
	□
	□
	□
	□
	□

	Other:
	□
	□
	□
	□
	□
	□
	□


Listings Tabulation 

	Listings
	Mon
	Tues
	Wed
	Thur
	Fri
	Sat
	Sun

	Area by category
	
	
	
	
	
	
	

	Sports
	
	
	
	
	
	
	

	Stocks
	
	
	
	
	
	
	

	Television
	
	
	
	
	
	
	

	Movies
	
	
	
	
	
	
	

	Entertainment
	
	
	
	
	
	
	

	Obituaries
	
	
	
	
	
	
	

	Comm. Announcements
	
	
	
	
	
	
	

	Other
	
	
	
	
	
	
	

	Total
	
	
	
	
	
	
	

	Count by category
	
	
	
	
	
	
	

	Sports
	
	
	
	
	
	
	

	Stocks
	
	
	
	
	
	
	

	Television
	
	
	
	
	
	
	

	Movies
	
	
	
	
	
	
	

	Entertainment
	
	
	
	
	
	
	

	Obituaries
	
	
	
	
	
	
	

	Comm. Announcements
	
	
	
	
	
	
	

	Other
	
	
	
	
	
	
	

	Total
	
	
	
	
	
	
	


Data can be tabulated using included Excel spreadsheet or manually using following worksheets



Listings Analysis Worksheet


This sheet will help you calculate totals listings.  Once you’ve highlighted all of the boxes of listings, fill out the each line with the size in square inches and the type.  Use one worksheet per issue of the paper.  You can also use a spreadsheet for quick tabulation.

	Number
	Area 

(in square inches)
	Type*

	1
	
	

	2
	
	

	3
	
	

	4
	
	

	5
	
	

	6
	
	

	7
	
	

	8
	
	

	9
	
	

	10
	
	

	11
	
	

	12
	
	

	13
	
	

	14
	
	

	15
	
	

	16
	
	

	17
	
	

	18
	
	

	19
	
	

	20
	
	

	21
	
	

	22
	
	

	23
	
	

	24
	
	

	25
	
	


* Type = 1=sports, 2=stocks, 3=tv, 4=movies, 5=entertainment, 6=obituaries, 7=community announcements, 8=other

Content Promotion Tabulation 
	Content Promotion
	Mon
	Tues
	Wed
	Thur
	Fri
	Sat
	Sun

	Area by category
	
	
	
	
	
	
	

	General
	
	
	
	
	
	
	

	Same-day Content
	
	
	
	
	
	
	

	Upcoming Content
	
	
	
	
	
	
	

	Web Site
	
	
	
	
	
	
	

	Total
	
	
	
	
	
	
	

	Count by category
	
	
	
	
	
	
	

	General
	
	
	
	
	
	
	

	Same-day Content
	
	
	
	
	
	
	

	Upcoming Content
	
	
	
	
	
	
	

	Web Site
	
	
	
	
	
	
	

	Total
	
	
	
	
	
	
	


Data can be tabulated using included Excel spreadsheet or manually using attached worksheets 

Content Promotion Analysis Worksheet 

This sheet will help you calculate the content promotion totals.  Once you’ve highlighted all of the promotion items, fill out the each line with the size in square inches and the type.  Use one worksheet per issue of the paper.  You can also use a spreadsheet for quick tabulation.

	Number
	Area
	Type*

	1
	
	

	2
	
	

	3
	
	

	4
	
	

	5
	
	

	6
	
	

	7
	
	

	8
	
	

	9
	
	

	10
	
	

	11
	
	

	12
	
	

	13
	
	

	14
	
	

	15
	
	

	16
	
	

	17
	
	

	18
	
	

	19
	
	

	20
	
	

	21
	
	

	22
	
	

	23
	
	

	24
	
	

	25
	
	


* Type: 1=same-day content, 2=upcoming content, 3=website, 4=general promotion

Newspaper Structure Analysis Instructions
Overall Structure

The inventory of your newspaper should provide a detailed and itemized list of the publication’s components.  Use the “Structure Analysis” chart to tabulate all data.  For each newspaper day, count the number of:

Stories

You should have a total story count already from the story numbering process.  Refer to the last numbered story in each day’s newspaper.

Stand-alone sections

Must be stand-alone sections, do not count themed pages.  

Color pages 

Spot color or four-color pages count.  Include pages that have any color editorial or advertising content.

Total pages 

You must measure the total number of printed pages in your edition.  If you publish a mixture of broadsheet and tabloid sections, convert them to all to broadsheet pages.  


1. Count the number of standard pages.  That should be each page on each printed side.  Set aside non-standard sized pages for now.


2. Measure the size of a standard page in inches.  Calculate the area of standard page.  A typical broadsheet page might be 22.5 inches high by 13.3 inches wide for 295 square inches per page.


3. For each non-standard section measure the size of each page and multiply it by the number of pages.  Then divide by the standard page area for the standard page equivalent.


Page Count x Page Size   = Standard Page Equivalent


Standard Page Area


4. Convert all non-standard pages to a standard size and total the number of pages.

Inventory of sections

Under “Inventory of Sections” check the box for each day a particular section appears in the newspaper.  Write the names of sections not listed in “Other” and check the appropriate boxes.

Listings Analysis Instructions


If you haven’t already done so, mark all the listings in the paper using a highlighter.  Scan each page and mark all listings by drawing a box around it.  Listings should not have been counted as stories.  Listings are defined as editorial content that are not stories, not paid advertisements, presented as a collection of numbers and other information and not in complete sentences. (For additional examples see Appendix A).   A few guidelines:

· Listings are usually in smaller type, “agate,” and often are seen in long columns.

· Frequently-seen listings include sports scores, stock prices, entertainment listings, church directories and similar information.

· Listings can include graphics and photographs, such as a weather map

· Statistics and numbers that are part of story are not listings.  Listings must be stand-alone.

· Be careful of paid-advertisements that might appear to be listings.  Examples include: classified ads, personals, paid death notices and other obviously advertisement areas. 

· If it’s unclear if a group of listings are paid advertisements or not, consider them editorial listings (readers probably don’t know the difference either).


Once you’ve marked each listing, go back through and code each one.   Measure the size of the listing and give it a code according to the following scheme.  Write both the square area and the listings type in the newspaper itself – it makes it easier to keep track and correct errors later.  Then go back and tabulate the listings using an Excel spreadsheet or the attached worksheet.

Listings Codes: 

1. Sports 

2. Stocks

3. Television

4. Movies

5. Entertainment 

6. Obituaries

7. Community Announcements

8. Other
Content Promotion Analysis Instructions


If you haven’t already done so, mark all the content promotions in the paper using a highlighter (use a different color than you did with listings).  Scan each printed page and draw a box around each content promotion item.  Content promotion is very broadly defined as anything that:

· Highlights a content item contained elsewhere in the newspaper

· Highlights a content item that will be published in future edition or on the website

· Promotes the newspaper overall using the brand name of the paper

· Promotes any service or feature of the newspaper including circulation sales, classified ad sales etc.

Content promotion includes (but is not limited to):

· The main flag (i.e. the title) of the newspaper

· Refers, skyboxes, rails and many other front-page bits about inside content

· All indices, front page or otherwise

· House advertisements of any sort

· All contact information having to do with the newspaper itself 

· All advertisements for any of the newspaper’s subsidiary publications

Content promotion does not include:

· Author e-mail address at the end of articles

· Spacer ads contained in the classified section

This last exclusion is arbitrary and is done basically to save the sanity of coders.  Everyone runs a quantity of small filler ads that are almost impossible to count. Although real, we don’t include them.


Once you’ve identified all the content promotion items, go back and code each once in the same way you’ve coded listings.  Measure the square area of each content promotion item and write it adjacent to the item.  Also mark the type of item using one of the following codes: 

1. Same Day Content (item promotes content that is in that day’s edition)

2. Upcoming Content (item promotes content that will be in a future edition)

3. Web site Promotion (item promotes the newspaper’s Web site)

4. General Promotion (item promotes the paper as a whole)


After you have marked each item, total the area of all content promotion for each category.  Record totals in your “Content Promotion Tabulation” chart.  Repeat this process for each day’s newspaper.  (Instead of using the “Content Promotion Tabulation” chart, you may want to tabulate totals in an Excel spreadsheet.)

In addition to recording area, please count the total number of content promotion items for each category.  Repeat this process for each day’s newspaper.  
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